
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 











Proposition 20 - Final Report

COUNTY YES NO

ALAMEDA 273,450 165,260
62.3 37.7

ALPINE 335 199
62.7 37.3

AMADOR 3,128 2,990
51.1 48.9

BUTTE 22,661 24,040
48.5 51.5

CALAVERAS 2,672 3,662
42.2 57.8

COLUSA 1,940 2,355
45.2 54.8

CONTRA COSTA 147,426 98,302
60.0 40.0

DEL NORTE 912 4,309
17.5 82.5

EL DORADO 10,698 9,141
53.9 46.1

FRESNO 76,350 71,629
51.6 48.4

GLENN 2,652 4,517
37.0 63.0

_ HUMBOLDT 15,832 28,369
35.8 64.2

IMPERIAL 8,660 11,745
42.4 57.6

INYO 2,833 3,571
44.2 55.8

KERN 37,397 75,351
33.2 66.8

KINGS 7,459 9,654
43.6 56.4

LAKE 4,858 6,157
44.1 55.9

LASSEN 3,593 3,007
54.4 45.6



COUNTY YES NO

LOS ANGELES 1,441,280 1,162,034
55.4 44.6

MADERA 5,933 ' 7,509
44.1 55.9

MARIN 61,800 37,292
62.4 37.6

MARIPOSA 1,669 1,649
50.3 49.7

MENDOCINO 7,415 13,621
35.2 64.8

MERCED 13,677 15,480
46.9 53.1

MODOC 1,135 1,989
36.3 63.7

MONO 1,318 1,337
49.6 50.4

. MONTEREY 44,843 33,396
57.3 42.7

NAPA 21,840 15,626
58.3 41.7

NEVADA 6,925 6,802
50.4 49.6

— ORANGE 316,066 312,123
50.3 49.7

PLACER 20,033 15,012
57.2 42.8

PLUMAS 2,981 2,814
51.4 48.6

RIVERSIDE 87,402 80,489
52.1 47.9

SACRAMENTO 175,368 99,570
63.8 36.2

SAN BENITO 3,042 3,257
48.3 51.7

SAN BERNADINO 125,612 104,052
54.7 45.3



COUNTY YES NO

- SAN DIEGO 297,328 272,645
52.2 47.8

., SAN FRANCISCO 164,773 105,611
60.9 39.1

SAN JOAQUIN 48,137 53,005
47.6 52.4

• SAN LUIS OBISPO 25,852 22,893
53.0 47.0

- SAN MATED 135,949 106,396
56.1 43.9

- SANTA BARBARA 72,603 44,627
61.9 38.1

SANTA CLARA 272,149 167,370
61.9 38.1

.. SANTA CRUZ 39,755 27,736
58.9 41.1

SHASTA 15,764 19,191
45.1 54.9

SIERRA 585 559
51.1 48.9

SISKIYOU 5,996 7 ,252
45.3 54.7

SOLANO 28,723 26,193
52.3 47.7

, SONOMA 55,235 45,485
54.8 45.2

STANISLAUS 42,635 28,259
60.1 39.9

SUTTER 6,732 8,406
44.5 55.5

TEHAMA 4,843 6,850
41.4 58.6

TRINITY 1,236 2,059
37.5 62.5

TULARE 22,285 33,491
40.0 60.0



COUNTY YES NO

TUOLOMNE 4,510 5,572
44.7 55.3

^ VENTURA 72,922 71,577
50.5 49.5

YOLO 29,098 12,224
70.4 29.6

YUBA 3,828 6,069
38.7 61.3

TOTAL 4,312,133 3,511,780
55.1 44.9















PRESS CONTACT: Bill Press 
(916) 445-3375 

FOR IMMEDIATE RELEASE 

YES 0N PROPOSITION 20 
6022 Wilshire Blvd. 
Los Angeles, CA 90036 

The California Coastal Alliance, sponsors of Proposition 20 on the 

I\!ovember 7 general e-rection batlot~ today chatlengea-uw- ;-nilllon 

dollar opponent of the initiative to submit to full disclosure of its 

spending to defeat the measure. 

y,. hitaker and Raxter, a San Francisco advertising agency hired 

to engineer the defeat of Proposition 20 and reportedly given $1.5 

•nillion to do the job, was challenged to a series of debates in 

major cities. "The stakes are too high to let money alone be the 

deciding factor," said Janet Ada,ns, Chairman of the Alliance's 

effort to write so;ne controls into the development of the 1, 000 mile 

California coast. 

She pointed out that only 250 miles of the 1,072 mile California 

coastline are open to public access. 

"If you want to go to the beach, you shouldn't come to 

California. " 

Mrs. Ada-ns called on '\1\'hitaker and Baxter to submit campaign 

advertising to an impartial examination by a review board, and 

suggested that each side cla.11p a $250,000 limit on campaign 
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spending. 

"This is one ca,npaign that begs for tight control of spending and 

practices so that the voters can be assured of getting balanced argu

ments from both sides," declared Mrs. Adams. 

In a series of news conferences in southern and northern California 

--to-start tn@ proposition =npaign, il1rs~ Ada.ns pQlnted out Jhat legi !>la

tive efforts to protect the beach have failed for the last three years. 

Mrs. Ada,ns was joined in the Los Angeles news conference by 

Assemblyman Alan Sieroty (Democrat-Los Angeles County), chief legis

lative proponent of coastline legislation, Asse.nblyman Paul Priolo 

(Republican-Los Angeles), Chairman of the Assembly Planning and 

Land Use Com•.nittee, a.nd Senator George Moscone (Democrat-San 

Francisco),. 

The Alliance has already announced a 600 ;nile "coastal life 

cycle" by Senator James R. Mills, Senate President Pro Te·n. Mills 

plans to bicycle from san1'ri'u1crsco to San Dlego man effOrt to· 

publicize efforts by the Alliance to win passage of Proposition 20. 

Many other legislators, amateur bicyclists, local enthusiasts, 

and civic leaders are expected to swell Mills' caravan, which will 

leave from San Francisco September 14 and take about 12 days. 
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OFFICE OF THE SECRETARY OF STATE

Contact: Douglas Faigin For Immediate Release
5-6371 September 26, 1972

*
OPPONENTS OF PROP 20 FILE FUNDING REPORT

SACRAMENTO — Secretary of State Edmund G. (Jerry) Brown reported today that

more than $'435,000 has already been raised by opponents of Proposition 20, the

coastline initiative.

Brown said a campaign contribution report filed by Citizens Against the Coastal

Initiative also shows that the group to date has spent almost half that amount.

'This is the first report filed by opponents of Proposition 20, and a second

report listing additional contributions and expenditures will be filed with my

office seven days before the November 7 general election," Brown said.

'We have not yet received contribution statements from supporters of the

coastline initiative, but that report is expected by the Thursday deadline," he

explained.

The secretary of state said supporters and opponents of all 22 propositions

on the November ballot must file contribution reports by Thursday.

The opponents of Proposition 20 said the largest contributions to date were

from the Irvine Co. of Newport Beach and Deane & Deane Inc., of Half Moon Bay,

each listed at $50,000. The greatest expenditure listed was $50,000, which went

to the Los Angeles billboard company of Kennedy Outdoor Advertising.

A total of $̂ 35,̂ 93 was reported received in contributions against the measure.

Total expenditures were listed as $205,236.

Citizens Against the Coastal Initiative — the committee filing the report —

says its address is 870 Market St., in San Francisco. Clem Whitaker Jr., of the

campaign management firm of Whitaker and Baxter, also at 870 Market St., is

designated the campaign manager in the report. The statement also lists the firm

of Campaigns, Inc., at that same address, as having received $22,500 in payments

from the Citizens Against the Coastal Initiative.

"These campaign contribution reports provide voters with knowledge of exactly

who provides the money to fight these battles," Brown said. "This information

can be very useful in helping the voters to decide how to cast their ballots on

election day."

(more)
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He said his staff will be checking all contribution reports for completeness

and accuracy.
i

Other major contributors include:

Bechtel Corporation, of San Francisco, $25,000; Ben Deane and Co., Newport

Beach, $10,000; Pacific Gas and Electric Co., San Francisco, $25,000; AVCO

Community Developers, Inc., La Jolla, $25,000; Palos Verdes Properties, Torrance,

$25,000; Del Monte Properties Co., Pebble Beach, $15,000; Bixby Ranch Co.,

Los Angeles, $25,000; Standard Oil Co. of California, San Francisco, $30,000;

Southern Pacific Land Co., San Francisco, $20,000; Pacific Lighting Corporation,

Los Angeles, $15,000; Grant Corporation, Newport Beach, $10,000; Union Oil Co.,

Los Angeles, $10,000; Lazard Freres 6- Co., New York, $10,000; Chandler- Sherman

Corporation, Newport Beach, $12,500; Title Insurance & Trust Co., San Francisco,

$10,000; and Signal Landmark, Inc., Santa Ana, $15,000.
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